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Sn Name of No. of Dates Link
0. | workshop/seminar/ | participa
event nts
1. Najafgarh visit 7 5t https://www.instagram.com/enactuscvs/?hl=en ( Disclaimer:
members | August Our page got disabled due to a
interacted 2022 technical error from Meta’s side and this is the old one, we
with 40- are working on creating a new one)
50 people https://www.instagram.com/enactus.cvs/ (we are working
on building a new page)
2. Campaign with 10 Septem | https://www.instagram.com/enactuscvs/?hl=en ( Disclaimer:
Teachers Day with members ber Our page got disabled due to a
Sewa Bharati interacted 2022 technical error from Meta’s side and this is the old one, we
community with 20- are working on creating a new one)
25 people https://lwww.instagram.com/enactus.cvs/ (we are working
on building a new page)
3. Stall at Jesus & 12 4th https://lwww.linkedin.com/feed/update/urn:li:activity:699827
Mary College members | Novemb 0301415378944
interacted | er 2022
with 40-
45 people
4. | World Kindness Day | 7 3" https://www.instagram.com/p/Ck58qeZJzrX/?utm_source=i
campaign members | Novemb g_web_copy_link
interacted | er 2022 - -
with 30-
40 people
5. Children’s Day 15 141 https://lwww.instagram.com/enactuscvs/?hl=en ( Disclaimer:
campaign members | Novemb Our page got disabled due to a
interacted | er 2022 technical error from Meta’s side and this is the old one, we
with 25- are working on creating a new one)
30 people https://lwww.instagram.com/enactus.cvs/ (we are working
on building a new page)
6. International Men’s | 15 18" https://lwww.instagram.com/enactuscvs/?hl=en ( Disclaimer:
Day campaign members | Novemb Our page got disabled due to a
interacted | er 2022 technical error from Meta’s side and this is the old one, we

are working on creating a new one)




with 40- https://www.instagram.com/enactus.cvs/ (we are working
50 people on building a new page)
7. Constitution Club of | 7 19t https://www.instagram.com/enactuscvs/?hl=en ( Disclaimer:
India members | Novemb Our page got disabled due to a
interacted | er 2022 | technical error from Meta’s side and this is the old one, we
with 30- are working on creating a new one)
35 people https://www.instagram.com/enactus.cvs/ (we are working
on building a new page)
8. Stall at NSUT 8 15th https://lwww.instagram.com/enactuscvs/?hl=en ( Disclaimer:
members | Februar Our page got disabled due to a
interacted | y 2023 technical error from Meta’s side and this is the old one, we
with 40- are working on creating a new one)
50 people https://www.instagram.com/enactus.cvs/ (we are working
on building a new page)
9. International 20 31 https://lwww.linkedin.com/feed/update/urn:li:activity: 703924
Women’s Day members March 7685555564544
interacted 2023
with 50-
60 people
10. Happiness Day 20 201 https://lwww.linkedin.com/feed/update/urn:li:activity: 704470
campaign members March 4780291649536
interacted 2023
with 40
people

Setting up stalls in and around college campuses constitutes a crucial element of our
comprehensive outreach strategy, amplifying our ability to advance our mission in multifaceted
ways. These stalls serve as dynamic platforms, casting a spotlight not only on our diverse
projects and products but also on the vital social causes we wholeheartedly support.

In terms of community outreach, these stalls are instrumental. By engaging directly with
students from various colleges, we connect with potential future change-makers. These
interactions become channels for sharing our mission and discussing pressing social issues,
effectively motivating and empowering young minds to become driving forces behind positive
societal transformation under our banner.

Moreover, these stalls function as central hubs, providing a comprehensive overview of our
ongoing initiatives. They significantly amplify the reach and popularity of our projects within the
community. By showcasing our projects prominently, we are able to mobilize support and foster
engagement among those who come into contact with our stalls.

These stalls, while promoting our initiatives, serve as engaging platforms for potential change-
makers and centralize the visibility of our projects. Through these initiatives, we actively
advance our social causes and cultivate a sense of community among all who encounter our
outreach efforts. With this multifaceted approach, we are committed to making a lasting impact
and driving positive change.

Organizing marketing campaigns on special occasions like International Women's Day and
International Happiness Day has proven to be a potent strategy for creating a lasting social
impact and spreading awareness about our community upliftment projects. These campaigns
are designed to engage a diverse audience, reaching students and faculty within the college,
the broader local community, and online followers.

Likewise, our International Happiness Day campaign took a hands-on approach by paying a
visit to the Khushiyaan NGO. This visit allowed us to directly impact underprivileged
communities, spreading joy and support while highlighting our dedication to community



upliftment. Our engagement with Khushiyaan NGO served as a vivid example of how marketing
campaigns can translate into tangible, positive change for those in need.

By addressing critical social issues like health, sanitation, and gender inequality through these
campaigns, we aim to raise awareness and educate and inspire individuals to actively support
our cause. Furthermore, these campaigns embody and promote values such as gender equality
and happiness, attracting like-minded individuals and fostering a sense of community. Over
time, these efforts can lead to lasting change, inspiring ongoing support and potential
collaborations with other organizations and stakeholders who share our mission.

Teacher’s Day

A Teachers Day Campaign was organised at Project Abyaan’s Sewa Bharti Community in
Rohini, New Delhi. The campaign was inspired by the idea of the ‘Importance of role models’ in
our lives. The community members were given flowers and badges, and a card-making session
was held after it.

Men's Day
To celebrate men, our team invited people to mention the man in their life who inspires them the

most. Other than that, to break the stereotypes, our team conceptualized the campaign 'They
are men and they too can.' The idea was to help create a safe space for men.

Children's Day Campaign

For Children’s Day, our team aimed at uniting the crowd with their younger selves. For the
offline campaign, participants were asked to write down their names and the advice they would
give to their younger selves. Lollipops were also distributed to the crowd as a marker of
childhood and playfulness.

International Women's Day

Our team planned offline campaigns for Women's Day titled 'That's what she said' and 'l am a
woman on a mission to.' The campaigns highlighted inspiring women in our lives and their
words that encourage us daily.

Happiness Day

For Happiness Day, our team visited the Khushiyaan Foundation and interacted with the
children, the epitome of happiness, there. They made delightful cards for their loved ones and
danced with joy in the end.

ACHIEVEMENTS

General:

1. Secured 2nd position in ‘Monopoly’ competition organised by Ashoka Univeristy.
2. Secured 1st position in ‘Race to Revival’ organised by Enactus LSR.



Project-specific:

1. We are currently celebrating 3 years of Project Abyaan.

2. Project Ehtiyaat’s audio-visual submission under the Race to Rethink Plastic
was selected as one of the top 20 entries to be played in the Coca-Cola Music
Festival, conducted in Puerto Rico, to highlight the plight of plastic waste.

3. Project Abyaan was selected by Enactus Global, to highlight the impact it is
making under the United Nations’ SDG6 goal. This was one of two projects
selected for this achievement.

4. Project Ehtiyaat was one of the top 20 Projects globally to qualify for Race to Rethink
Plastic.

5. Project Abyaan and Ehtiyaat were one of the top 12 Projects globally to qualify for 1
Race for Ocean for the years 2022 and 2023 respectively.

6. Won the prestigious Strategic Excellence Award at the Enactus India Nationals
Exposition 2023 among the top 19 teams across India.

(Enactus CVS at community events at Najafgarh organised by Delhi Government)
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Delhi: Najafgarh on track to becoming

women-led micro-enterprise hub

TOI the Tl‘mes‘ Of India

TNN ® DELHI

NEW DELHI: West Delhi’s Najafgarh

area will soon turn into a women-led

micro-enterprise hub to create job

opportunities for women.
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(Mentions of the Najafgarh initiative in various newspapers and online news resources)
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(Techers Day Campaign at Sewa Bharti NGO- September 2022)



(Stall at IMC college- 4" November)
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(World Kindness Day campaign)
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(Childrens day-14"" November 2022)

(International Men’s Day- 18" November 2022)
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(NSUT stall- 15 February 2023)






Attendance:

Najafgarh Visit







Teachers Day Campaign at Sewa Bharti NGO




Stall at IMC college







World Kindness Day







Children’s Day campaign




International Men’s Day campaign







Constitution Club of India







Stall at NSUT










International Women’s Day







Happiness Day campaign
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This is to certify that the activity report (Department/Society/Unit) for the academic year
2022-2023 has been submitted for documentation to Internal Quality Assurance Cell, College
of Vocational Studies, University of Delhi.
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